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Some Food Industry Trends and Their 

Implications for UK Horticulture  

@profdavidhughes

www.supermarketsinyourpocket.com

 

Heading for 10 Billion by 2050! We’re Adding 2 Billion

By 2050. Evenly Spread?

Africa population to double

1.5 Bn. Hindu or Muslim

Africa & Asia pop. by far

the majority in 2030

USCM pop. to increase

by 100+ Million by 2050

whereas (EU incl. UK)

to decline by 20 Million

Population of UK 2019?

What about in 2050? 
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37.8
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August 17th, 2019

The “Sorrowful Sad Bastard Meal for One”

Is Firmly On-Trend in The UK!

But, 1 and 2 Person Households Can’t Spell

the word “ingredient”. They seek Snack and

Mini-meal Solutions – Food-to-Go. 

Solo Karaoke-ing

It’s a Slippery Slope!
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June 11th, 2019

Establishing “Farms”

In/Next To RDCs

September 17th, 2019

November 2019
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London, UK

Urban Farming Attracts

The World’s Wealthiest

Investors
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September 27th, 2019 October 3rd, 2019

Lead Stories on Agriculture

Becoming Increasingly Common

In the International Media

This Picture MUST Change Over The Next 20 Years
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The Notion of “Climate-Friendly Diets”

Is Gaining Substantial Traction. Just

Ask Your Children/Grandchildren!

Surely, There’s a Global Opportunity to

Position F&V as Quintessential

Climate-Friendly Products?

Global “Climate Change Strikes”

Friday, September 20th, 2019

November 13th, 2019

August 12th, 2019
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This Lot are a Nightmare

January 2nd, 2019

Frantic Plant-Based

Activity in the World

of Fast Food in 2019
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April 27th, 2019
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September 26th, 2019

Launching nationally in USA

May 31st, 2019
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November 12th, 2019

August 27th, 2019
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January 3rd, 2019
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October 22nd, 2019

September 6th, 2019

“Pulled Jackfruit”

Copying “Pulled Pork”
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Unilever, Owner of “The Vegetarian Butcher”,

Announces a £8 million Spend to Support the

Marketing Programme for the Launch of New

Products in The UK Alone! 

December 19th, 2018

And the Products

Are Irritatingly Cool!
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September, 2019

January 25th, 20019
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October 24th, 2019
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It’s Much Easier and More Exciting to be a Vegetarian

In the UK NOW than in the 1970s!

October, 2018

September 23rd, 2019
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Source: IGD UK, 2019



12/2/2019

20

Qukes by Perfection Promoted Via Social Media and 30 Seconds TV Slot

Is Your Product Snackable?

(Be it on your own head if NOT!)

August, 2019
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February 6th, 2019
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Value Share of the UK Retail Fruit Bowl 2007 versus 2019

Retail Fruit Value 2007

£3,671 million

Retail Fruit Value* 2019

£5,816 million

Apples 18.7 Berries 25.8**

Berries 18.3 Apples 15.7

Bananas 15.7 Citrus 14.2

Citrus 14.2 Grapes 13.8

Grapes 12.5 Bananas 10.3

Tropical Fruit 9.2 Tropical Fruit 9.9

Stone Fruit 6.8 Stone Fruit 6.7

Pears 4.6 Pears 3.6

Average Weekly Household

Spend £2.81

Average Weekly Household

Spend £4.00

% of Total

Source: Kantar Worldpanel, UK

• * Does not include cut fruit £420 million 2018

• ** 19.6%  of total retail fruit spend in USA



12/2/2019

23

February 2018
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The Livestock & Meat Guys

NOT Well-Pleased with

Canada’s New Food Guide!

But Fruit & Veggie Folk are

Ecstatic!
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November 26th, 2019

Ingredients:

Tomatoes

Put The Nutri-Score Label

On EVERY Fresh F&V Pack!
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Professor Chris Tomazou’s

DNA Nudge device uses

Smartphone technology to

advise consumers whether

particular food products are

healthy for them or not. 

August 14th, 2019
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And, Then There’s The Business of Cannabis*!

*Hemp Emerges as the Quintessential 21st Century Sustainable Crop?

Apart from Excellent

Market Prospects, 

Cannabis Businesses

Will Compete Directly

For High Value Hort.

Trained//Experienced

Labour

December 20th, 2018

Cannabis-Infused Ice Teas
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July 12th, 2019

These Features are As Relevant

in Emerging Markets as They Are

in Mature Economies Like Oz  
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The Link Between Eco-Active Consumers and Per Capita Income: “The Rich Can Afford to be Green”!

Anything Hidden in High Tech Horticulture?
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Social Pressures Dictating Choice

Remind Me Again What We Can’t Eat?:

• Anything with palm oil as an ingredient

• Livestock that’s been fed soy from Brazil

• Chicken that has been “forced to grow too fast”

• Shrimps caught by slave labor in Asia

• Seafood that has despoiled mangrove forests

• Cod when “black-listed” for over-fishing

• Beef that has destroyed the Amazon

• Pork from hogs contained in stalls

• Anything with GMOs

• Anything in a non-recyclable pack

• ………….. etc.

What Social Issue Skeletons Do We Have Lurking in the Cupboard?

Or, More Positively, Remind Me Again Why

I Love to Buy Your Food Brand/Product?
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August 13th, 2019

Recyclable Product Package is a Big +

Compatible with

Climate-Friendly

Diet

Made From Left-Over

& By-Product F&V
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Cucumbers Wrapped in Shrink Film Made From Horticultural Plant Waste

April 16th, 2019
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One Impact of Hard Discounters in

The Fresh Produce Market is to Place

Downward Pressure on Retail Prices
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<50p for vine toms,

mangoes, apricots,

peaches, Jersey

Royal potatoes 

Good or Bad for

Fresh Produce Folk?

The Impact of

Hard  Discounters

What’s the Story Underpinning the Premium Price?
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The Shopper Excitement was at Fever Pitch!

Wherever the Market,

Great Merchandising

& Theatre Promotes

Sales.

Fruit Smoothie Seller

San Pedro Market

Cusco, Peru

March, 2019
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Kuala Lumpur, Malaysia
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May 10th, 2018

April 12th, 2018

June 2019
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October 14th, 2019

November 24th, 2019

November 19th, 2019

May 13th, 2019

December, 2018
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How Do You Communicate Value for Money?

Two Coffees £6: Routine Daily Purchase.

“I’d Buy More Fruit & Veg. but it’s a Little Expensive”!

Av. Weekly Household Spend on 

Fruit & Vegetables £8.00* in UK.

* Via supermarkets/grocery outlets – maybe £10 with out-of-home produce purchases 

Many City Workers Spend 3 Times More on

Coffee Purchases than on Fruit & Vegetables

for Their Entire Household! 

CONTACT POINTS:

e-mail:

profdavidhughes@aol.com

Telephone contact:

Mobile/Cell +44(0)7798 558276

@ProfDavidHughes

Retail Blog: www.supermarketsinyourpocket.com

 

http://www.supermarketsinyourpocket.com/
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• Sustainability – woven into the business

• Legislation driving industry action - e.g. sugar, plastics

• Sustainable diets - the notion of “climate-friendly”

• Waste not want not – 2nd nature to Boomers!

• Blockchain & others - traceability and transparency

• Ethical certification but streamlined

• Active (not passive) customers (“eco-active”)

• Communicate about “the journey” (not greenwash)

• Fairness to employees – living wage, gender equality

• Business values compatible with society’s values

and Hughes
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